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What would you like 
potential clients to 
know about you?

“I believe that beauty 
radiates from within, and 
I’ve kept that my focus 
throughout my 13+ years 
of practice. I’m grateful 
that I’ve been able to cre-
ate a space that not only 
allows my clients to ‘turn 
o� ’ and be lavishly cared 
for, but also a space that 
educates on the impor-
tance of self-love and 

care from within.”
Who are your clients?

“From the ‘Mompre-
neur’ to fi tness models 
and the modern working 
woman, my clients’ back-
grounds and beauty goals 
vary. However, they share 
a common commitment 
to their health, beauty 
rituals and quality prod-
ucts to help them achieve 
optimal health.”
Do you o	 er a signa-
ture service?

“My Signature Antioxi-
dant Facial—a 60-miniute 
facial followed by 30 min-
utes of foot refl exology. 
This treatment creates a 
renewed and transcen-
dental experience of 
peace and beauty. First 
the skin is evaluated, and 
a tailored treatment is 
devised to boost collagen 
and circulation and slow 
the rate at which the skin 
ages, leaving the face soft, 
well-rested and glowing.”
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Michelle Steele, Skin Care Specialist /Owner
Inner Glimmer Skincare Studio
505 N. Sepulveda Blvd., Suite No.9, Manhattan Beach | 310-963-6802 | innerglimmer.com

I’m grateful that I have been 
able to create a space that not 
only allows my clients to ‘turn o� ’ 
and be lavishly cared for, but also 
a space that educates on the 
importance of SELF-LOVE 
AND CARE FROM WITHIN.”

stablished in 2013, Inner Glimmer Skincare Studio is an appoint-
ment-only boutique o� ering high-quality, clinical skin care, 
massage therapy and organic custom airbrush tanning. Owner 
Michelle Steele has worked in beauty and wellness for the past 13 
years, taking numerous postgraduate training courses and holding 
certi� cations from Physicians Care Alliance and the International 

Dermal Institute. A graduate of the Florida College of Natural Health, she has 
also studied massage therapy, holistic nutrition and the principles of ayurveda.
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What would you like 
potential clients to 
know about you?

“I listen to my clients, 
and what we discuss is 
exactly what happens. 
The only surprises my 
clients fi nd is that their 
hair looks and feels bet-
ter than it ever has. 

I team with specialist 
Staci Anderson, who was 
one of Vidal Sassoon’s top 
colorists, to create looks 
so stunning and precise, 
many have said we have 
brought Beverly Hills to 
the South Bay.”
Why did you choose 
this career?

“I always wanted to 
be the best at something 
and to really own my 
craft. Hair was a perfect 
fi t for me—it allows me to 
utilize my artistic talents 
and to earn a living at the 

same time. I love being 
able to be creative and 
technically precise. It’s 
really important for me 
to connect with people, 
and I feel connected to 
every one of my clients in 
some way.”
What’s most reward-
ing about your work?

“Having a God-given 
talent allows me to be the 
best at what I do, which 
gives me the privilege of 
being able to help people 
look and feel good about 
themselves.”
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Brit Bergesen, Hair Stylist
MIZU Hair Studio
3616 Highland Ave., Manhattan Beach | 310-200-7871 | mizuhairstudio.com

IZU Hair Studio is a boutique salon 
specializing in precision haircutting 
and coloring techniques. Brit 
Bergesen started his career as a 
stylist at the Vidal Sassoon salon 
in Beverly Hills before opening his 
own salon, salonBRIT, in Hermosa 

and Manhattan Beach. A� er 10 years operating a 
larger salon, he wanted to create a more intimate 
environment and relaxing, one-on-one approach—
which is how MIZU was born.
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The only 

surprises my 
clients � nd is 
that their hair 
LOOKS AND 
FEELS BETTER 
than it ever has.”


